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● Vertical Measures is a 50 person PPC & 

content marketing agency in Phoenix, AZ 

● Instructor for the Content Marketing Institute 

& Online Marketing Institute 

● Columnist for MarketingLand, Chief Content 

Officer & LinkedIn 

● Co-authored the brand new content 

marketing book: Content Marketing Works 

About Your Presenter…   
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#1 Content Shock:  There Is No Sense In 

Creating All This Content, It's All Been Said  
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#2 You Need A Full Blown Content Strategy   
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#3 Develop Multiple Deep, Detailed Persona's  
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#4 You Don't Have A Plan For On-boarding 

New Content  
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#5 You Believe: If You Build It, They Will Come  



@ArnieK 

#CMCa2z 

 
Most Common Problems We Find? 

1.Unintentional duplicate content 

2.Bad backlinks 

3.Bad and duplicate title tags 

4.Bad and duplicate meta descriptions 

5.Poorly optimized images and videos 

6.Page-load time 

7.Poor or thin content 

8.Blocked pages or entire site (indexability issues) 
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#6 Not Prepared To Measure What Matters 
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#7 Don’t Involve Critical Departments And 

Teams (Like Sales, IT, SEO, CEO, etc.) 
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#8 You Need To Be Awesome At Storytelling   
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#9 It's Always About Long-Form Content 
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#10 Waiting Until It Is Perfect 
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“Arnie, I just can’t get our 

management to see the potential 

in this. Getting buy-in seems to be 

impossible…” 

After 2,000+ students in our content 

marketing workshops, the most 

common thing we hear afterwards… 
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Bonus #11: You Pitch Your Executives On 

Content Marketing & Social Media  
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“I really think we should be  

doing more social media…” 

 
 (said by no one that ever got buy-in) 
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“I really think we should  

be blogging…” 
 

 

 
(said by no one that ever got buy-in) 
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“I really think we should be 

doing content marketing…” 
 

 

 (said by no one that ever got buy-in) 
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● Listening to What Customers are Telling You 

● Helping Your Prospects Make a Decision 

● Teaching or Training your Customers 

● Building a Learning Center 

● Communicating on a Regular Basis 

● Creating Content People are Actually Searching for! 

● Building your List of Interested Prospects 

 

Instead Talk to Management About: 
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Educate Them 
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What is Content Marketing? 

● Content marketing is the art of 
providing relevant, useful content  
to your customers without selling or 
interrupting them.  

● Instead of pitching your products or 
services, you are delivering 
information that makes your 
customers more informed before 
they buy.  

● If you deliver consistent, ongoing 
valuable information to your 
customers, they ultimately reward 
you with their business and loyalty. 
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“Content Marketing” 

2009 2011 2013 2015 

Google Trends 
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Put it in terms they can relate to 

“When you bought that new fly rod & reel, 

did you research it online?” 
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“When prospects visit our website, do we 

want to help solve their problems better 

than anyone else in our industry?” 

“When they “Google it”, are they going to 

find US or our competitors?” 
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 Prove the Value 

• More leads (quantity and/or higher qualified) 

• More conversions – leading to increased revenues 

• Lower marketing costs 

• Brand awareness 

• Expertise and thought leadership 

• Better customer service 

• Customer loyalty, retention, and upsell 
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Show them what the competition is doing... 
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● Yale’s traffic has grown from 40,000 
visitors to 150,000 annually 

● Leads have grown from 800 to  
2,300 monthly! 

● Revenue is up by 40% since starting 
their content marketing program. 

● And according their president Steve 
Sheinkopf: “Profitability is up way 
more than that, because we 
eliminated marketing expense.” 

The Results... 

 



@ArnieK 

#CMCa2z 

 

 

Today, relationships are created 

with information - not people. 
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Companies, large & small, that truly 

understand these principles are the ones 

doing incredible things online –  

and will win in the long run. 
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But Understand It Takes Courage... 

● It takes courage to give away something of value without the 
expectation of immediate return 
 

● It takes courage to trust that your customers and prospective 
customers will reward you with attention and sales and loyalty 
at some point in the future 
 

● It takes courage to play the long game, not the short game 
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This is not a 30 day R.O.I. 

But The Long-Term 

Payoffs Can Be Huge 
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ROI on Content Marketing 

Source:  Content Marketing ROI (Kapost – Eloqua) 
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Travel Niche 

5 Months 
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Health/Nutrition Niche 

4.5 Months 
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Entertainment Niche 

6.5 Months 
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Courtesy of The Sales Lion 
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You Will Probably Fail In The Beginning 
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On Base Percentage Is The Key Factor 
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Vertical Measures’  

Hub & Spoke Model 
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The best time to start a content 

marketing program is 5 years ago. 

 

The second best time is NOW!  
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ConvinceYourBoss.com 
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We can bring our content marketing workshops  

to you. Get everyone on the same page. 
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Tweet: @ArnieK’s NEW Content 

Marketing book is FREE at 

http://vert.ms/cmworks #CMCa2z  
 

Thank You! 

vert.ms/cmworks 

 
 


